WEBSITE DESIGN GUIDE




These decisions nheed to be made for us
to create a website quote for you

Before we can create blueprints, prepare a quote, or start construction, we need
to know what you want us to build for you. We need to understand your vision
and expectations so we can produce something that meets or exceeds your

expectations. Here’s a guideline for that process:

Budget:

We can create websites for all budgets, but we can save
you a lot of time here. If you have a set budget, that can
greatly steer this process. You don't want to waste time
exploring the design elements, decisions and costs
associated with building a mansion if your budget is for
a 1 bedroom studio.

@ Questions that you’ll need to answer:

How many pages will your website have? (and what will
they be called?). Always start with Home, Products (or
Services), and Contact Us (Think “Who We Are, What We Do,
and How To Contact Us). From here, consider adding
About Us, detailed information about your products (or
services), and pages for any other information you may
want online.

Once you have determined the number of pages,
(remember, you can start small and add on at any time),
you need to determine how much content you have (or
will develop soon) for each page. Let’s start with your
home page.



Common Home Page Layouts

Home pages can vary from being a simple “Splash page” (Landing
page with photo and logo) to a long, scrolling, highly-designed and
stylized page with tons of content and messaging. The following
pages show examples of different home page layouts.




Splash Page

Here's a sample of a simple splash page
for a custom home builder.

It's simply a photo, a logo, and the site’s
navigation.

Basic Home Page
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1. Hero Image: The first visual on your site. It sets the
tone, grabs attention, and quickly communicates your
core message.

2. Welcome Message: This is your elevator pitch. Use it to
introduce your company, highlight what you do, and
make visitors feel welcomed.

Your Desert Oasis Awaits

3. Call to Action: A prompt to guide your visitors to a @_
specific goal. Whether its contacting you, signing up, or
exploring further, a good CTA is clear, focused,oand | o
aligned with your user flow.

GET IN TOUCH AND SCHEDULE A CONSULTATION TODAY

Medium Home Page

Hero Image, Welcome Message, Photo CO L[\LISBUUL% |”l\\\|\JG

with a Summary of Services, Icons
calling out Benefits, Testimonials, and a
Lead Capture Form. —

Welcome to XYZ Consulting

1. Hero Image: The first visual on your site. It sets the
tone, grabs attention, and quickly communicates your @_
core message.

2. Welcome Message: This is your elevator pitch. Use it to
introduce your company, highlight what you do, and
make visitors feel welcomed.

FINAMCIAL PLANNING

TAX PLANNING &
PREPARATION

Lorem dolor sit amel. consectetur

3.1”Panel” (Photo with a Summary of Services): A visual @—
and written summary of what you offer. Pair a photo
with headers and subtext to give visitors a quick look at
your core services or products.

BOOKKEEPING

4. Icons calling out Benefits: Icons paired with short text
to showcase the key benefits of your services. Each icon
should visually reinforce the message in its header and

description. @_
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5. Testimonials: A review slider that highlights real client
feedback. Social proof builds trust and adds credibility
right where it matters, on the homepage.

Testimonials

6. Lead Capture Form: Turn interest into connection. This @_ € iwolaimaost Cabiuripumenin st s i s or o Mot
form, paired with a clear CTA, gives visitors an easy way O i

to reach out and start the conversation.

MName

Get in contact!
Schedule a

consultation
h::duy!
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Landing Home Page

Hero Image, Welcome Message, 3
“Panels” (photos with a caption), Icons
calling out Benefits, a Photo Gallery
Feature, Testimonials, and a

Lead Capture Form.

ENCINITAS HOME BUILDER
1. Hero Image: The first visual on your site. It sets the

tone, grabs attention, and quickly communicates your @—
core message.

2. Welcome Message: This is your elevator pitch. Use it to
introduce your company, highlight what you do, and

make visitors feel welcomed. S "o “‘:.a: HOME REMODELING

1

3. 3 “Panels” (photos with a caption): A series of rows
alternating their image and text layout. Use these
panels to visually highlight your services and provide a
brief overview of each offering.

4. Icons calling out Benefits: Icons paired with short text
to showcase the key benefits of your services. Each icon
should visually reinforce the message in its header and

o KITCHENS
description.
5. Photo Gallery Feature: A visual showcase of your work. @_

Highlight your best projects and give visitorsareal | [Gew

sense of your style, process, and quality.

5. Testimonials: A review slider that highlights real client
feedback. Social proof builds trust and adds credibility
right where it matters, on the homepage.

7. Lead Capture Form: Turn interest into connection. This
form, paired with a clear CTA, gives visitors an easy way
to reach out and start the conversation.
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What do you have for content?
Your home pages can be as basic or @_
elaborate as you want, it depends on
the content you have.

Pricing? TESTIMONIALS
Pricing is based on time, so the more @_

complex your page or designs are the

more a page typically costs. ek ek

The sky is the limit!
These are just a few examples, let us
know what you have in mind (or show us GET A QUOTE

a website that you like) and we can use

that for inspiration! @‘
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Services Page Layouts (Or Products)

Some websites have one page summarizing their services and
others have several detailed individual “services” pages. What do

you have the content for? (If you're selling a tangible product, you
will need high quality photos of your products.)

Your main choice here is how many pages do you want to show
what you do, we can create ds many services pages ds you want!




List of Services

This is great for a client on a budget
that wants to keep the page count low,
or for someone that doesn’'t have
written content or photos of their
products or services. The page lists
services offered which can, over time,
be expanded into separate pages later.

1. Banner Image: A subtle visual that sets the tone for the
page. It should match the site's theme and add value
without distracting from the content.

2.1“Panel” (Photo with a List of Services): A photo
paired with a clear, scannable list of your services or
products. Unlike a summary paragraph, this layout lets
visitors quickly understand what you offer at a glance.

Photos & Captions

Services

« Color paletie selections
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« Fixture salactions

« Coordination with contractors
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You can have a photo and include
50-100 words or a few bullet points
describing each product or service. This
IS more economical than dedicated
pages for each product or service and
its is much easier for you since this
requires less content.

1. Banner Image: A subtle visual that sets the tone for the
page. It should match the site’s theme and add value
without distracting from the content.

2. 4 “Panels” (Photo with a Caption): Each panel
combines a photo and a caption to give quick, visual
context about an individual service. These should clearly
communicate what the service includes and what
clients can expect from the offering. The number of
panels can vary, add as many as needed depending on
how many services you want to showcase.

3. Lead Capture Form: Turn interest into connection. This
form, paired with a clear CTA, gives visitors an easy way
to reach out and start the conversation.

Detailed Services
Page

SERVICES

CONTRACT REVIEW

BILLING REVIEW

WALKING PROJECTS

GET A QUOTE

This page style can have an unlimited
amount of content. If you have the
content (photos and written), this is the
best option - your clients want to be able
to research what you provide. This can
include detailed information on each
service you offer.

1. Banner Image: A subtle visual that sets the tone for the
page. It should match the site’s theme and add value
without distracting from the content.

2. Service Overview: A brief introduction to the service.
This block of text should give visitors a clear, high-level
understanding of the specific offering.

3.1“Panel” (Photos with a Caption): An image that
visually represents the service, paired with a detailed
paragraph or bullet list that describes and highlights
what's included.

4. Summary of Benefits: A text block that highlights the
advantages of the service and the value of working with
your business. It should emphasize both what you offer
and why choosing you makes the difference.

5. Lead Capture Form: Turn interest into connection. This
form, paired with a clear CTA, gives visitors an easy way
to reach out and start the conversation.

ACCOUNTING SERVICES

OUR SERVICES INCLUDE:

Bookkeeping & Financial Records Management - Kecp vour

Accounts Payable & Receivable Tracking - row exacthy what

Bank Reconciliations - Ensure vour books match your ba

Financial Reporting & Analysis - Cof det | fina I

WHY CHOOSE US?

CALL US FOR A FREE CONSULTATION




About Us Page Layouts

Regardless of your content, our designers will make your About Us
page look great. Below are a few examples of great looking About
Us pages that our designers created.




Short Bio With Photo

This page features a photo, which can
really personalize your business, and o
short bio explaining the owners
credentials. Simple and elegant.

1.1“Panel” (Photo with a Biography): A photo paired
with a biography about you or the background of your
business.

Short Bio No Photo

Some clients don’'t want a photo, but
they do want a bio. Here is an example
of how our designers can work with @
small amount of content - less than 100
words!

1. Banner Image: A subtle visual that sets the tone for the
page. It should match the site’s theme and add value
without distracting from the content.

2. Biography: A block of text that can be as long or short
as needed. Use it to share the owner’s story, the
business history, current highlights, or all of the above.
This section is designed for maximum versatility.

3. Decorative Image: Use an image to add visual
interest and pop to an otherwise simple page.

Team And Mission

ABOUT

''''''''''''''''''''''

Carlie Stracka studied Sculpture at USC Roski School of Fine Art and Design and AN School of

This client combined a “Meet the
Leadership” type profile with information
about their Mission and their company’s
approach to business.

1. Banner Image: A subtle visual that sets the tone for the
page. It should match the site’'s theme and add value
without distracting from the content.

2. About Overview: A brief introduction to the business.
This block of text should give visitors insight on what
makes your team stand out.

3. Mission Statemet: This text block used to share your
business’s mission, purpose, or core values. This section
helps communicate what drives your work and what
you stand for.

4. 1"Panel” (Photo with a Biography): A photo paired
with a biography about you or the background of your
business.

5. Team Headshots: A grid of your team'’s headshots,
each paired with names and titles. For added depth, this
section can be elevated with clickable images that
reveal a short bio for each team member.

6. Call to Action: A prompt to guide your visitors to a
specific goal. Whether its contacting you, signing up, or
exploring further, a good CTA is clear, focused, and
aligned with your user flow.

Don’t Forget

A Website Is A Work in Progress!

You can always add on to your website.
Start small and add pages as you have
the time, budget, or get new content.

...............

MISSION STATEMENT

MEET THE TEAM

Steve Schock

Lisa Howard Amanda Sotterwhite

Simply Beautitul Living

READY TO FIND OUT MORE?

Contoct us fodoy to falk aboot o FREE In-Home consultation.and Estimate.

CONTACT US




Contact Us que LCIYOLItS

Contact Us pages include as much contact information on your
business as you want to provide (if you have a home-based

business, you may not want to publish your address), and can
include photos, a map and/or your hours. Inquiry forms (also
known as lead forms) are usually included and you can request (or
require) as much information as you want.




Small

This client is a home-based business as
their contact us page doesn’'t have an
office so they simply include their phone
number and email. Notice there is no
lead capture form or map.

Medium

This version includes a banner, all their
contact information, and a basic lead
capture form. The lead form has 4 fields
and can include more.

1. Banner Image: A subtle visual that sets the tone for the
page. It should match the site's theme and add value
without distracting from the content.

2. Contact Card: A digital business card combined with
a lead form. This section includes your business contact
information alongside a simple for easy inquiries.

Large
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CONTACT
Ready to take control of your finances? Fill out
the Tearmm g givee vs a call at the numbser below

Q MACE SERVICES LLC

. PHONE

= EMAIL

This one includes a banner, all their
contact information, a scehdule now
button, a basic lead capture form, and
decorative images. The lead form has 4
fields and can include more.

1. Banner Image: A subtle visual that sets the tone for the
page. It should match the site’s theme and add value
without distracting from the content.

2. Contact Card: A digital business card combined with
a lead form. This section includes your business contact
information alongside a simple for easy inquiries.

3. Decorative Images: Use images to add visual interest
and pop to an otherwise simple page.

CONTACT

Get a Quote, Let's talk about your project. Fill out

number helow,

O VALCORE CONSTRUCTION

4194 Morth Garfield Avenue
Loveland, CO B0538

{* PHOME
(970) BBE-4T63




Next Steps:

To conclude, for us to develop your welbsite'’s specs
and costs, we need to go from concepts to specifics,
starting with:

@ How many pages (and names of the pages)
do you want to start with?

@ What photos and written content do you want
on each page?

@ We need “Look and feel” [ Style direction. What
welbsite designs do you like? It will help to have
a welbsite for inspiration and borrow some
design direction from.

Don’t Forget

#1 This should be easy. (If you're not
sure, less is more - start basic and add
on later)

#2 This is essential for us to develop a
guote. (We need to know what
materials we are working with)

#3 This is challenging for some clients -
but if you have #1 and #2 complete, we
can suggest design layouts that will
work with the content you have.




Lets Discuss your Project!

An initial call gives us the opportunity to see if we're a fit for each
other. We'll discuss your goals and answer your questions.




